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| LLUSTRATI ONS OF AFFI RVATI VE MARKETI NG
CONSI DERATI ONS:  EXAMPLES OF THE UTI LI ZATI ON OF COMVERCI AL
MEDI A | N AFFI RVATI VE MARKETI NG PLANS
(Paragraph 2-9)

The followi ng exanples illustrate the use of commercial nedia as
part of the affirmative nmarketing strategy:

A. The Flower Valley Subdivision will contain 200 insured
single family homes which are to be located in a non-minority
suburban jurisdiction with a minority popul ation of 5 percent
(Black). The subdivision is adjacent to the predom nantly
Bl ack (75 percent) central city. The applicant, who has al so
devel oped four other insured subdivisions in the sane town as
the proposed subdivision, has customarily used the daily
newspaper of general circulation, the Daily Press, to
advertise the availability of the housing. |In response to a
request by the applicant, the G rcul ati on Departnment of the
Daily Press indicated that 20 percent of its readership was
Black. In addition, he conducted a survey of the mnority
honeowners who conprised 25 percent of the households in the
ot her four subdivisions; the survey showed that nore than 50
percent of the minority househol ds had first |earned about
the housing opportunities through the Daily Press. Since the
Daily Press had proven successful in attracting both majority
and nminority home seekers to conparable housing in the sanme
housi ng market area, the applicant plans to use mpjority
owned newspapers only, supplenmented by community contacts
with mnority groups.

B. The Apex Devel opnent Corporation is constructing a 75-unit
project to be subsidized under the Section 8 Housing
Assi stance Paynents program for New Construction. The
project is to be located in a non-mnority area of the
locality with a minority popul ation of 20 percent: 15 percent
Bl ack and five percent Hispanic. The applicant had identified
Bl acks and Hi spanics as the groups which are least likely to
apply for the units w thout special outreach efforts.
El i gi bl e persons for occupancy nust al so have incomes at 80
percent or bel ow of the median incone for the nmetropolitan
area. The applicant examined data fromthe two daily
newspapers of general circulation which reveal ed that
reader shi p anong Bl ack and Hi spani ¢ househol ds was only 10
percent of the total. The applicant planned to advertise
prominently (e.g., display advertisenents) and frequently
(weekly) in mnority-owned newspapers and radi o stations.
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The Metropolitan Baptist Church, predonminantly Black, is
sponsoring a 30-unit rmultifam |y project for the elderly
which is to be subsidized under the Section 8 Housing

Assi stance Paynments program for Substantial Rehabilitation
The census tract is 40 percent Black and the jurisdiction as
a whole is 15 percent Black. The census tract has
experienced significant private reinvestnent through the
purchase and rehabilitation by affluent persons of dwellings
formerly occupied by | ower income persons. During the |ast
ten years, according to recently published census figures the
Bl ack population in the census tract has declined from75
percent to 40 percent. The applicant, therefore, had
identified Blacks as the group requiring special outreach
This significant rate of racial change is expected to
continue over the next five years. 1In this instance, both
the local minority newspaper and the newspaper of genera
circulation would be used extensively as part of an
affirmati ve marketing program designed to attract nenbers of
both majority and mnority groups.
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