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AFFI RVATI VE FAI R HOUSI NG
MARKET! NG PLAN
SUGGESTED REVI EW RECORD

Instructions: This is a sunmary of the substantive review

of the AFHM Pl an. A review for conpl eteness of the subm ssion
shoul d precede this substantive review \Werever there is a
negati ve answer, explain the deficiency and the correction
required.

1. I dentification

a. Project Nane:

b. Project No. and Legislative Authority:

c. Nunber of Units: Househol d Type:

d. Approximate Starting Date for Advertising is
appropri ate. () Yes ()

2. Type of Pl an.

a. Type of Affirmative Marketing Plan indicated is
appropri at e.
() Yes ()

Note: For scattered sites a separate Annual Pl an nust be
devel oped for each type of area (Mnority, Racially-M xed,
Nonmi nority) in which housing is to be built.

b. Type of Area indicated is appropriate.
() Yes ()

3. Direction of Marketing Activity - based on response to Item
3 of the Plan.

a. |s appropriate. () Yes ()
b. Includes all appropriate groups. () Yes ()
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Commrerci al Medi a.

a. The commercial nmedia indicated are
appropri at e. () Yes ()

b. Size and duration of ads/broadcasts
are likely to achieve desired results.

() Yes ()

c. Frequency of ads in the various nedia
are likely to achieve desired results.

() Yes ()

d. Description of Ads/Broadcasts conform
with Fair Housing Advertising
Regul ati ons. () Yes ()

Brochures, Signs and Posters.

a. The size of logotype is appropriate
considering the size of the sign. () Yes ()

b. The brochures conformwith the Fair
Housi ng Advertising Regul ati ons. () Yes ()

Brochures to be submitted (Note Date of Availability).

c. The description of the display of
the Fair Housi ng Poster conforns
with the Fair Housing Advertising
Regul ations (24 CFR Part 109). () Yes ()

Conmuni ty Cont acts.

a. The Plan includes organizations and
persons with frequent contact with
the groups least likely to apply
within the income eligible
popul ati on. () Yes ()

b. The functions to be perforned by
the group(s) listed are
appropri at e. () Yes ()

c. The approximte date of contact
with the groups is appropriate. () Yes ()

4/ 93 2

8025.1 REV-2

APPENDI X 11




10.

11.

Future Marketing Activity (Rental Housing Only).

The activities to fill vacancies are
consistent with affirmative marketing
obj ecti ves.

I ndi cators of Successful |nplenentation.

The indicators relate to the definition
of good faith efforts applicable to the
i npl ementation of a successful AFHM

Pl an.

Instruction to Sal es/ Managenent Staff.
The instructions and training provided
to staff are:

a. Consi stent with Federal, State or
| ocal fair housing | aws.

b. Consi stent with the HUD approved
AFHM PI an.

cC. Pl anned in a manner which is likely
to be effective.

Addi tional Considerations. \Were
applicable, the Plan's outreach
activities to persons with disabilities
are clearly articulated and reflect
efforts to conply with the Fair Housing
Act's provisions regarding accessibility
and nondi scri m nati on.

Signature. An appropriate, duly
aut hori zed official of the applicant
has sign the Pl an.

Yes

Yes

Yes

Yes

Yes

Yes

Yes

()
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