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APPENDIX 27

Porn Approved
U.S. DEPARTMENT OF HOUSING AND URBAN DEVELOPMENT OME Ne. $3=-R132¢
APFIRMATIVE FAIR HOUSING MARKETING PLAN
APPLICANT'S NAME, ADORESS AND ZIP COOR PROJECYT OR APPLICATION NUMBRR
ECTION OF ACY
NAME AND LOCATION OF PROPOSED NOUSING CENSUS TRACT MUMBER QF UNITS

1.

DIRECTION OF MARKETING ACTIVITY
The aftirmative Fair Housing Marksting Regulati require that esch applicant carry out an alfimative progmm
to attract prospective buyers or tenants of all minority and majority groups to the bousing. Swmte which group(s),

in your judgnent, are nomelly aot likely to epply for the housing without special outreach because of factors
such as existing neighborhood racial ot ethnic pattems, price, and other factors.

2. MARKETING PROGRAM
Newspapers (4 pproximaie frequency and description of use)
v “Radio and TV (4pprosimaie freg y sad descripiion of nac) T

Brochures and Signs (Eaclose description or, where possibie, copies, drafis or piciures.)

Community Contacts (List orgenizations to be coniacted and describe method of contact.)

State what results applicant reasonsbly expects in terms of pancy from special outresch efforts:

Describe the matketing program you intend to wse in filling vacancies (ix mslsifemily prejecis) as they occur
after the project has been fully pied
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2.

STAFFING

What company will be responsible tor the marketing program?

What 18 1ts experience in' marketing successfully to a racially and ethnically vaned population®

What company will be responsible for saies or initial and continuing rental?

Descripe nondiscrimination meing policy applicable to staff engaged in sale or rental of properties and indicate
present racial composition of sales/rental staff.

Indicate number ot additional positions to be filled in saies/rental staft, and describe steps wiicn have been or
will be taken to recruit from both majority and minority groups.

Enclose a copy of instmctions given to all employees regarding compliance with local, State and Federal faie
housing laws.

Describe training given to all employees regaruing 1mplementatioy ©f fair housinglews wnd this etfirmative feir
housing marketing plan:

Solicitation of those reterred by HUD. Solicitation wil! be '..DIMECT MaIL  _ TELEPWONE CONTACT
.'_:oynga(wx-u[\l Z

Please descrive other efforts planned as part of your outreach program not asdequately covered by this fonn:

The applicant agrees to make any changes n a plan covening a multifamily project which may ressonably be

required after initial rent-up to assure continued compliance with Section 200.620 of HUD's Affimnative Fair
Housing Marketing Regulatinns

Date Signature

Name (Type or Print)

Tatle
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INSTRUCTIONS POR PILING AN AFPIRMATIVE FAIR HOUSING MARKETING PLAN

V. DIRECTION OF MARKETING ACTIVITY. The affirmative fair housing macketing plan (hereinafter referred to as the
allirmative marketing plan’* or “'the plan’’) shall be designed to attcact applications lor the housing from sll
§roups in the SMSA, or’il there is no SMSA, the housing merketing ares, including whites, Blacks, Spanish-Ameri-
canu, Orientsls. Americen Indians, and other groups which are subjected to housing discrimination on the basia
of race, color, religion or national origin.

The program should include efforts to reach those persons who traditionally would not have been expected to
spply for the housing. For instance, for housing in & white suburban sres, special steps may be needed to make
its availability known to minorities; wimilarly, if the housing is located in un ares of minority concentration,
special steps may be newded to make its svailability known to whites,

In houming which includes several income levels, efort should be made to avoid concentrating minority occupants
in sny one income group.

2. MARKETING PROGRAMS. In order to develop an afiimetive marketing progmm, an spplicant should look at his
* normal marketing methods such as use of press, radic, TV, brochures, signs, community contacts, and then de-
termine how the methods he now uses can be utilized to reach out to persons who otherwise might not apply for
the housing. Ifitis anticipated that applications greater than the number of units will be made simost immediate-
ly efter applications are first received, resulting in an "instant rent-up,’ advertising and outresch to those per-
sons who traditionally would not have been expected to apply for the housing should be conducted for s period
of time priot to the normal period for receipt of applicstions.

. Advemlin’ If the epplicant contemplates using an advertising firm, it should consider using one that has
. ... S¥petience in marketing successfully to a racislly and ethnically varied populstion.

All advertisements shall include prominent use of the Equal Housing Opportunity Logotype, Slogan, or State:
meat, and all sdvertising depicting persons shall depict persons of majority and minority gioups. (See Appen-
dix 1 for the Logotype, Slogan, and Statement.) The Equs! Housing Opportunity Slogan utilized in newspaper
display advertisements should be st least 8 point bold fsce type. The content of advertising should conform
to HUD's proposed Advertising Guidelines for Fair Housing (Appendix 7).

et OB 08 of 81l edvertising materials should be kept on file by the spplicant so that they ere svailable 1o show
how the sffirmative marketing plan has been implemented and can be utilized as exhibits to sny luture affime-
tive marketing plan to be submitted.

(1) Communications Medis. Describe use of communication media, ststing name of aewspaper, mdio, or TV
station, identifying as to whether majority, minority, or both in circulation or sudience, and stating the
spproximate {requency and size/time of sdvertisements © be placed.

() Signs. Descride sign(s) sdvertising the housing (on-site snd elsawhere). Give the size of the Equal
Housing Opportunity insignia. The site sign should be large and should be set up when construction
begins. Provide photograph of sign, when erected.

The Fair Housing Poster must be placed wherever sales or rental of the housing can take place - - the
model home; tental or sales office; real estate office. (See Appendix 6.)

(3) Brochutes. Describe brochures, leaflets and all other printed matters relating to the housing Coples
ou provided to the HUD Equal Opportunity Director or Representative if available.

b. Community Contscts. In smalle: communities where there are no formal communications media in the minority
community, speclal outreech efforts must depend upon community contacts. Community contacts mey alsc be
useful in smaller communities in reaching specific slements of the white community, such as the eldeely, or
particular ethnic groups. In larger communities, a few community groups such as fair housing councils may
be & usefu! supplemdnt to use of major communications media.

Neme community proups whom you expect to contact, give racisl/ethnic idmtification of each, and state the
aature of anticipated contsct (mail or visit) and approximate frequency of contact. Enclose copiesof any
lottars to be sent. .

Strong contact can be made by meeting the leader of the group, showing him the housing, and ssking to speak
befors the group. Churches, socisl, civic and fatemal orgmnisations and labor unions sre useful. Small
businesses such as barber shops, besuty pariors, and shos repair shops may be utilised for distribution of
brochures and other material. Personnel departmants of major employers such as industrial plants ot local,
state o federal govemment agencies may help disssminste housing information.

¢. Anticipsted Results. The statement of anticipated resuits should be realistic in terms of the proportion
of minority persons at the sppropriate income level in the metsopolitan ares (or, if outside an SMSA, the
Bousing matketing area) and in terms of specific considerations relating o the proposed housing such as
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INSTRUCTIONS FOR FILING AN AFFIRMATIVE FAIR HOUSING MARKETING PLAN (Centinved)

location, unit sizes, unit price, emenities provided, accessibility to desirable jobs, shoppin g aress and educe-
tional opportunities, ar? cilie. suci0rS.

3. STAPF ENGAGED IN SALE/RENTAL ACTIVITY. Name the organization which wil) be in charge of sales or initial
and continuing rental sctivity end state its nondiscriminstory hiring policy and its present racial composition.
Describe expected recruitment efforts,

All staff, professional and clerical, should be instructed in writing a5 well a3 orally that it is the policy of the
applicant (and his sales/rental agent, where applicable), to obey all applicable fait housing laws, to refrsin from
discrimineting regarding any application for housing on the basis of mce, color, religion or national origin and
sffimatively to promote fair housing. Each member of the stafl should be fumished a copy of the approved
affirmative marketing plan and copies of Executive Order 11063 and Title VIII of the Civil Rights Act of 1968,
The steff should also be aware of ell applicable state laws and local ordinances.
No affirmativemarketing plan can be successful unless the sales/rental staff is thoroughly prepared to dea!
responsively with the persons the marketing brings to the housing. Training of sales/rental staff should include
8 discussion of the purposes and details of the affimative marketing plan prepared by the applicant and prepaca-
tion for any questions conceming the racial/ethnic composition expected in the housing which may be ssked by
minority end majority applicants. It is highly desirable to include » question-and-enswer period with an official
of s state or local sgency sdministering » fair housing law or (when available) with a HUD staff member who
wotks in the administration of the federal fair housing law. [t should be clearly stated that minority or masjonty
persons cannot be limited to o part of the housing on the basis of race, nor can different processing procedures
be utilized on the basis of race. Persons applying as a result of special outrsach to bring them to housing where
they might not otherwise apply may be initially ill at ease and unwilling to seek out all the assistance they need
from sales/rental staff. Staff should be instructed in techniques which will assure that such assistance is given.
Minority persons may suspect discrimination in procedures which are unfamiliaz o them although these may be
routine procedures in a particular sales/rental firma. To avoid such misunderstandings, it is wise to prepawm
written sheets which describe processing procedures which are used explaining such things as how spplications
are taken, how eligibility is detenmined, the nature of and the length of time for the credit check, etc. Staff should
be advised to muke this written information available to all applicants and to offer 1o give any sdditional informa-
tion which may be helpful. o )

. SOLICITATION OF THOSE REFERRED BY MUD. ln most cases solicitation should be made by direct mail with
local telephone follow-up. A report on this activity and the result should be made © the HUD office monthly.

S. TIME OF MUD APPROVAL OF PLAN. The plan will be submitted by the applicant for HUD assistance on a multi-
ily project with the application Tor feasibility. If the plan does not provide satisfactory infomation, it will
not be approved and must be resubmitted. If the plen hes ot been approved by the time a feasibility letteris
issued, the letter will advise the applicant of any deficiencies. In such event, the plan must be resubmitted and
spproved by HUD prior to the issuance of a conditional commitment (or finn commitment when conditional commit-
ment is omitted). '

[l U O N e abA i 101
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Applicants for RUD assistance in the home mortgage programs will submit & plen with the application for subdivi-

sion report (for subdivisions), the application for conditional commitment, FHA Fomm 2800 (for scattered units

not subject to a subdivision report) or the request for reservation of funds (if there has been no =ubdivision report

or Form 2800). The plan must be approved prior to the issusnce of any subdivision report, approval of FHA Fom
- 2800, or reservation of 235 funds.
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