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Introduction

Purpose of this document

This guide is designed to help Neighborhood Networks center staff conduct community asset
identification, better known as asset mapping. Neighborhood Networks stakeholders must
create collaborative opportunities that can help sustain their centers and further assist residents
in attaining their goals of self-sufficiency. The first step towards meeting these goals is
identifying valuable assets within the community. Asset mapping creates a comprehensive list
of community resources that can provide programs and services to residents and a base of
support and partnership for Neighborhood Networks centers.

This guide should be used in conjunction with the Web site creation tool to create Word or

PowerPoint documents of the ¢ e n t a&ssetbngpping results to upload onto a customized Web

page. By posting the results to their center Web site, center staff can create a virtual one-stop-

shop for center users to conveniently locate community resources. These resources may

include job training programs, educational institutions and services, health and mental health
providers, and other family services. The information gathered from using this guide can also

be used to update the Community Resources Sectionofthec ent er 6s Strategi c
Reporting Tool (START) business plan.

Understanding asset mapping

Asset mapping is an inventory of the businesses, organizations, and institutions that help create
a community. The asset mapping process identifies local resources that have the potential to
provide programs, services, funds, or in-kind gifts to a center. By strategically locating the
social, material, and financial assets in a community, a center discovers a local network of
resources to target when seeking a broader base of support and partnership.

Understanding community assets
A community asset is a quality, person, or thing that is an advantage, a resource, or an item of
value to an organization or community.

There are three levels of assets:

e Level 17 Gifts, skills, and capacities of the individuals living in the community.

e Level 27 Citizensbéorganizations/networks through which local people pursue common
goals.

e Level 37 Institutions present in the community, such as local government, hospitals,
education, and human service agencies.
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The chart below further classifies the three asset levels into six types: individual, institutional,
organizational, governmental, physical/land, and cultural. Within each type is a list of resources

available in most communities.

Community Asset Chart

Individual

Institutional

Governmental

Skills
Talents
Experiences
Professional

Personal Hospitals and clinics Military facilities

Resources Mental health facilities Small Business Administration

Leadership Libraries State education agency

Networks Schools Telecommunications
Transportation

Churches

Colleges and universities
Elderly care facilities
Police/Fire department

State/City/Local government
Federal government agencies
Bureau of Land Management
Economic development

Organizational

Physical/Land

Culture

Small and large businesses
Citizen groups/Clubs
Community centers
Home-based enterprises
Radio/TV stations

Nonprofit organizations

Utility companies

Parks and recreational facilities
Real estate agencies

Waste management facilities
Chamber of Commerce

Historic/Arts council groups
Council for cultural affairs
Tourism

City council

Museums

Who is Involved?

All Neighborhood Networks center stakeholders should be invited to participate in the asset
mapping process, including property managers and owners, center staff, HUD staff, volunteers,

partners, residents, and funders. Cent er

The Asset Mapping Process
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For Neighborhood Networks, there are five basic phases for conducting asset mapping. The

phases of asset mapping are:

Phase Two:
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Phase Five: Adding asset mapping results to the Web page

The following section will provide step-by-step instructions to assist center stakeholders in
creating a list of community assets.
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Asset Mapping Instructions

Phase One: Determining residents @deeds and current resources
Involving residents from the beginning will ensure a productive partnership between the center

and the resource. Center staff can determine a
center users. All services provided at a Neighborhood Networks center should be based on its
residentsodé6 needs.

1. Conduct resident need assessments and focus groups with center users to gain participant
feedback on potential resources.

2. Gather all assessment results and review with center stakeholders.

3. Narrow the list of relevant assets based on resident input.

4. Categorize the final list using the Community Asset chart (page 4).

Phase Two: Searching your centerd6s community
Using the six types of assets listed on page 4, the center staff can identify and list the resources
available within their community. The following are instructions for using a Web-based search
engine to conduct local asset mapping:

Start asset mapping by using a Web-based search engine, such as www.google.com.

On the top of the page, click Maps to open the mapping application in the Web browser.

Type in the centerd sity and state location in the search field.

Click the ASearch Mapso button to the right o
Once the location is pinpointed on the map; click the link labeled fiSearch nearby.0
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